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1. Location is an important a t of tea farming. Different places can produce totally different teas.
2. The sportswear company s red the game, and its logo was on all the walls around the field.
3. Smoking can cause all kinds of diseases, including c____r of the tongue.
4. Kate bought an expensive pair of shoesoni e but later realized she didn’t need them.
5. Some of Picasso’s works will be on d y at the Museum of Modern Art this spring.
 SOREEE 20%
1 2 3 4 5 6. 7 8 9 10

1. It made them ___ all about their own gifts. (A) to forget (B) forget (C) forgot (D) forgetting

2. When Christmas came around, | was still __ sad ___ | was barely able to put up the Christmas tree. (A) too, to (B) because, and
(C) so, that (D) more, than
3. A third strategy is to make customers more time in stores they spend more money, too. (A) spend, so that (B) spending,

because (C) to spend, that (D) spend, so

4. Studies have shown that ___ people stay inside, __ products they buy. (A) long, more (B) the long, the more (C) the longer, the
more (D) longer, more

5. went to a sporting goods store, bought helmets and shoes, and had them ___ anonymously to those poor kids. (A) deliver (B)
delivering (C) to deliver (D) delivered

6. Convenience stores use certain strategies to make you ____ this way. (A) to feel (B) feeling (C) felt (D) feel

7. visible the products are, it is for shoppers to notice and purchase them. (A) More, easier (B) The more, the easier (C) So
more, so easier (D) That more, that easier

8. Toys are placed on lower shelves ___ younger shoppers are sure to see them. (A) so that (B) the more (C) too that (D) that so

9. Tim goes to work very early ___ he can avoid the rush-hour traffic. (A) the more (B) so that (C) that so (D) more

10. ___ friendly you are, ___ friends you will make. (A) The more, the more (B) More, more (C) The, the (D) So, so
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Right t and t , we decided to make this an a t
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It soon became the thing that made us | f Christmas the most.
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We've k the tradition e s
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Try to m a the clever strategies convenience stores use to get deeper into your pocket.
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1. Amy / her eyes / check / and was told she needed glasses. and was told she needed glasses.
2. Johnny / his bike / fix / this morning. this morning.

3. Harry / the gift / wrap beautifully / before he gave it to Irene. before he gave it to Irene.

4. Lori / her brother’s bedroom / paint / pink yesterday. pink yesterday.

5. Angela / her skirt / dry-clean / before she wore it to the party. before she wore it to the party.
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1. Willy didn’t know where he could put = the new table in his house.
2.l am wondering how | can comfort = the boy who got hurt.
3. Robert is telling the new student where he can buy = his uniform.

4., Lori checked her schedule to decide when she should set off. =

5. Mary didn’t know whether she should tell = John the bad news.
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The Marketing Strategies of Convenience Stores :

(A) The more visible the products are, the easier it is for shoppers to notice and purchase them.

(B) The stores display small and cheap items near cash registers, sometimes with special offers.

(C) When customers are standing at cash registers, they may notice and buy these items on impulse.
(D) Some shops set up bar-style seating or dining areas.

(E) The longer people stay inside, the more products they buy.

(F) Smart shop owners place products at the average shopper’s eye level.

Strategy 1 Eye level is buy level— (F) Strategy 2 Promoting impulse purchases—(2) Strategy 3 Making customers
Reason: (1) Reason: (3) spend more time in stores—(4)
Reason: (5)
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(A) The more you smile, the more popular you will be.
(B) The more time | spend with you, the happier | am.
(C) The more you help me, the better my grade become.
(D) The better | get to know you, the more | like you.

(E) The more we talked more, the better | got to know you.

Dear Belle,
| was drawn to you the minute | first saw you. I'll never forget it. You were waiting for the school bus at the bus stop. You looked so
pretty that | knew I'd found an angel. The more | looked at you, the faster my heart beat. When | finally gathered up enough courage
to speak to you, we started to become friends. _(1) It turns out we shared the same interests. | loved the way your eyes lit up when
you realized Adele is my favorite singer, too. It made me so happy. Actually, just being with you makes me happy. (2)
Having you as my close friend has changed me in other ways, too. You encourage me to work hard and be a better student. (3)
Because of you, I've also made more friends. After all, you were the one who told me, “ (4) “
Belle, you have no idea how much you mean to me. You not only make me happier but also make me a better person. _(5)
That’s why | hope we can be more than just friends. In other words, can we take our relationship to the next level? Would you be my
girlfriend?
Sincerely,
Edward



